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Welcome from Coaches Deb & JP

We wanttotakea moment bef or e we get into judging every
rating them to commend everyone of you .If youdre in thshauldcontest
be commended just for having a blog. Youd v e s e pyaur selves dpart f rom

many ot her people whoHawnmhdnyy awtehar bl egl t or s ¢
ablog? Andafter 14 weeks, youob6re definitely to be
stuck with it.

Wedbre going to be coming at things froed a | it
a book called o0Secrets of Online Persuasiono
a new book called o0Tribal Seductiondé and what

and influence people both online and offline, but in this case online. Part of
what we rated yo u on is online persuasion.

Thereare 5 areas that wedoll be specifically ratin
bl og site is. We believe as business owners
bl og, youdre blogging in order to @tintract cl i

order to do that you need to persuade your audience, persuade your readers,
persuade your blog visitors.

Aswe of fer criti quwn persondlly mdt ftraokme tthhre pér spect i
came in as thisrank orthatrank G Take it as advice from new media experts

that have been living it, breathing it, as thisistheonlywa yt hat wedve been
able to survive on the most remote island chain of the world and not pay

anything for advertising to get clients. That is certainly in your potential, every

one ofyouwhohasablog . Thatis t he perspective that wedll
we rate each of your blogs to give you ways that you can make more money,

attract more visitors, boost your ranking, and enjoy the process.
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What each site has been ranked o n

Posting
V Consistency: sticking with a regular posting frequency. Not necessarily
set days of the week, but a reliable frequency of at least three times per
week.
V Quality : Judged on direct value to the audience, creativity, and
adaptation of general topics  to geographic area Online Persuasion

Online Persuasion

On the following 5 Online Persuasion aspects, we judged contestants based on how well their
sites satisfied each of the engagement styles. The better your content matches each style, the
more likely y ou are to capture and keep that person's attention. A balanced approach got extra
points.

V Digital : People w/ a primary Digital style prefer to see material that is
organized w/ bullets, ordered lists, step -by-step overviews, etc.

V Auditory : People w/ a pri mary Auditory style take in info and are more
comfortable listening to content.

V Visual : People w/ a primary Visual style will always be attracted to
images. Static is good. Video is best. Video will attract auditory as well.

V Emotional : This engagement st yle applies to everyone. All people make
decisions based on emotion, not logic. Engage them emotionally and you

win.
V Kinesthetic : People w/ a primary Kinesthetic style will be attracted by
touching and interacting. What they interact w/, they are attracted to.
General

v Tribal Seduction : This is the ability to gather a crowd of raving fans
around a core emotional or experiential focus. Seduction takes place
when people are attracted to and stay fiercely loyal to something. So
much so that trust is not an issu e and buying is an unconscious
reaction. Since people make decisions based on emotion, sites that
showed the greatest potential for gathering such a Tribe were awarded
higher points.

v Page Rank (PR) : Google Page Rank 9 how important Google has deemed
the si te.

V Navigation : sites were judged based on a) ease of navigation, b) ability of
a first time visitor to find relevant info fast, ¢) navigational structure
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Number 7 - Tisza Major Posner

Route66Living.com

Tisza Major Posner
Consistency
Quality
Digital
Auditory
Visual
Emotional
Kinest hetic
Tribal Sed.
PR
Navigation
Total

DO NNDNBANOWOO O

w
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V Good content here, but very dense. No headlines, no bullets, no bolds,
no italics, nothing to break it up and give the eyes a rest.

V Where there ar e bolds, isit keyword optimiz ed? Search engine spiders
are seeing it as something relevant to your site.

V Throw one | ittle picture and give them an e
about in the articlevisually . 0 A picture is worthsa thousa
you just put in a thousand words right there in your blog posts and now
they have a reason to read that particular blog post
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Number 6 - Julie Ferenzi

LivingInPlainfield.com
Julie Ferenzi
Consistency
Quality
Digital
Auditory
Visual
Emotio nal
Kinest hetic
Tribal Sed.
PR
Navigation
Total 3

N o O O o101 orto o N W

V Good job of interacting with. She has a number of different features that
she has to get people to engage with the site and engage with her.

V Almost every post she has animageofso met hi ng, which is good
great, the content is good.

V The consistency is not good. Needs to be more consistent. We
recommend a Monday, Wednesday, Friday schedule at a minimum.

V The Friday FunFacts isgood because you get people en
good on the kinesthetic area. Youdre gett
product, your service or you.

V Navigation is a very key element. Y ou want people to be able to find what
they want, and more importantly, you need to be able to direct them to
where you want them to go.
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